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Global Societal Trends 
 
Å  Global population trends 
 
Å  Global life style trends 
 
 



Global population trends ς Income Growth 

ÅGlobal population growth  
ÅFast growth of consumer (middle) class in emerging countries 
ÅBetter availability of consumer goods due to growing global 

reach of distribution and retail networks (stores & on-line) 
ÅAbove average growth rates of premium and luxury goods 

segments 

Impact on Consumer Goods Sectors 
ÅGlobal production & distribution 
ÅGlobal brands, online sales 
ÅCultural diversity, local identities 
ÅPressure on raw material & energy 

availability and costs 
ÅRegulatory issues 



Global population trends ς Ageing 

Å379 Millions people aged 80 or over are expected for 2050 
ÅThe rate of world population aged 65 and over in 2050 is 

expected to be 29%. 
ÅThe life expectancy for women and men is expected 

respectively to be 89 and 84,5 years in the 2060 in Europe. 

Department of Economic and Social Affairs Population Division  

World population aged 80 or over: 
World, 1950-2050 

Proportion of population aged 60 or 
over: world and development regions, 

1950-2050 

Dedicated products should be  
ÅHighly comfortable 
ÅSupporting healing processes 
ÅIntegrating  new services for Health 
ÅNot constrictive nor harmful for existing 

health problems 
ÅAccess to new functionality 
ÅSupport in maintaining previous lifestyle  



Global population trends ς Diseases & Disabilities 

ÅDisability affects hundreds of millions of families in developing countries. 
ÅCurrently around 10 per cent of the total world's population, or roughly 

650 million people, live with a disability.  
ÅIn most of the OECD countries, females have higher rates of disability 

than males. 
 

Key Findings and Recommendations from the 

first World Report on People with Disabilities. 

5ŜŘƛŎŀǘŜŘ ǇǊƻŘǳŎǘǎ ǎƘƻǳƭŘ  ōŜ άǎƳŀǊǘέ ƛƴ ƻǊŘŜǊ ǘƻ  
Åsupport functional recovery  
(i.e high perf. materials, ICT solutions, medical systems) 
Åsupport individual independency 
Åsupport healing processes 
Åenable contact with an help system (i.e. ICT) 



Global population trends ς Obesity and overweight 

ÅWorldwide obesity has more than doubled since 
1980. In 2008 1,5 billion adults, 20 and older, 
were overweight. Of these over 200 million men 
and nearly 300 million women were obese. 
Åср҈ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ǇƻǇǳƭŀǘƛƻƴ ƭƛǾŜ ƛƴ ŎƻǳƴǘǊƛŜǎ 

where overweight an obesity kills more people 
than underweight 
ÅNearly 43 million children under age of five were 

overweight in 2010 
ÅOverweight and obesity are major risk factors for 

a number of chronic diseases, including diabetes, 
cardiovascular diseases and cancer.  
ÅOverweight and obesity are now dramatically on 

the rise also in low- and middle-income 
countries, particularly in urban settings. 
ÅObesity is preventable  

Dedicated products should 
- be highly comfortable and not constrictive 
- support adequately size and weight 
- support healing processes (diabetes, cardiovascular) 
- remotely support obese people 
- contribute to health monitoring 
- prevent obesity 



Global population trends ς Children 

ÅCurrent OECD policies emphasize the 
importance of measuring the well-being of 
children in industrialized countries. 
 

ÅObesity is a growing concern in industrialized 
countries and the developing world. Data from a 
subset of 10 developing countries show that the 
percentage of girls aged 15ς19 who are 
overweight ranges between 21 and 36  %. 

 

ÅIncreased prevalence of  allergy in 
άǿŜǎǘŜǊƴƛǎŜŘέ ŎƻǳƴǘǊƛŜǎ ƛƴ ŎƘƛƭŘǊŜƴ ŀƴŘ 
adolescent. 

 

ÅThe benefits of far-reaching digital technologies  
extend beyond learning to promoting creativity,  
entrepreneurship and activism. Adolescents and  
young people are using these technologies to 
express themselves through videos, audio 
recordings and games.  

New dedicated products should 
- designed to be safe and not invasive 
- highly customizable 
- free from toxic substances 
- easy to be applied 
- make use of smart systems to support safety and growth 
 



Global population trends ς new workers  

ωThe labor force over 50 accounts for 1/5 of 
the total European labor force and it is 
expected to change and become 1 to 4. The 
overall activity of elderly will increase by 
2.6% points by the year 2020. 

 
Å23 million persons in the EU27 have a 

work-related health problem - about 60% 
of them suffer with musculoskeletal 
problems 
 
ÅPolicy options include an increase in the 

participation of women in the work force , 
adoption of technological solutions to 
improve labour productivity and a better 
utilization of the domestic work force.  
 

Dedicated products should 
-  create a protective environment in daily conditions 
-  be highly performing (new materials, design solutions) 

-  be highly comfortable (light & high perf. materials) 

-  adequate to different use conditions (customizable) 
-  make use of smart devices and services 



Global Societal Trends 
 
Å  Global population trends 
 
Å  Global life style trends 
 
 



Global lifestyle trends ς Urbanization 

ÅFor the first time in history, the majority of 
people live in urban areas. The proportion of  
ǘƘŜ ǿƻǊƭŘΩǎ ǇƻǇǳƭŀǘƛƻƴ ǿƘƛŎƘ ƛǎ ǳǊōŀƴ Ƙŀǎ 
been growing rapidly. 
 
ÅLƴ нллп ŀƭƳƻǎǘ ср҈ ƻŦ /ƘƛƴŀΩǎ D5t ǿŀǎ 

produced in its 53 metropolitan regions. 
New needs for products:  
- New social areas (ICT, networking technologies) 
- Continuous urban mobility 
- Reduced interpersonal spaces (lean products) 
- New sociability 
- Environmental stress factors (smog, pollutants, 
over-information) and dietary problems 
- Time and space management 



Global lifestyle trends ς Individualization 

ÅIndividualized and customized products for different styles and needs 
Å Personalized services 
Å Custom health needs 
Å Product choice compliant with cultural attitudes  
Å Smart and intelligent services 
Å Support to independent and self-reliant sphere 

1. Product are custom-designed and marketed to ever-smaller segments of 
consumers, even to the individual level. This customization has transformed  
manufacturing, marketing, and retailing.  

2. Immediacy - Successful businesses deliver products and services at the 
convenience of the consumer rather than the producer.  

3. Businesses must be price competitively or create innovative products that can 
command premium prices.  



Global lifestyle trends ς Sustainability 

άSustainability can be a prerequisite for profitable growthέ ²9C  
 

bŜǿ ŎƻƴǎǳƳŜǊ ƳŀǊƪŜǘ ŦƻǊ άƎǊŜŜƴ ά ǇǊƻŘǳŎǘ ƛǎ ǿƻǊƭŘǿƛŘŜ 
increasing. 
 

- No direct danger for consumer 
- Use of eco-friendly processes and renewable, non-toxic 
materials  
- Requirements for firm reliability (i.e. labels, sustainability report) 

- Quantitative assessments of beneficial measures 
- New smart and efficient solutions 
- Compliance with international regulation  



Global lifestyle trends ς Activity & Performance 
Fusion of working & living environments & high-performance demands for leisure activities 
 

- fusion of professional & consumer goods (pro-sumer goods) 
- high requirements in terms of reliability, functionality, performance, safety & ergonomics  
- high requirements for support & service (total service systems, automatic updates/upgrades) 
- knowledgeable consumer-users (consumer feedback loops for product & service innovation) 



CHALLENGES FOR EUROPEAN  
CONSUMER GOODS INDUSTRY 



Customisation for efficient personal consumer satisfaction  



Highly Functional Products for Special Needs  



Health and Well Being of Conscious Population  



Sustainability in Production and Consumption  



ENABLING TECHNOLOGIES 



New Eco and Performing Materials  



Advanced Design Tools  



Innovative Production Technologies  



Internet based IT Solutions for  
Responsive Value Chains & 2-way Consumer Interaction  



Sustainable Product Life Cycle Frameworks  


