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Global Societal Trends

A Global population trends

A Global life style trends




Global population trends; Income Growth

A Global population growth
A Fast growthof consumer (middle) class in emergimguntries

A Better availability of consumer goods due to growing global .
reach of distribution and retail networks (stores & oline) ' ’,/1

A Above average growth rates of premium and luxury goods s /
segments ;
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World Population Growth Impact on Consumer Goods Sectors
2 A Global production & distribution
B A Global brands, online sales
B R A Cultural diversity, local identities
goee, A Pressure on raw material & energy
availability and costs

A Regulatory issues
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Global population trends; Ageing

A 379 Millions people aged 80 or over are expected for 2050

A The rate of world population aged 65 and over in 2050 is
expected to be 29%.

A The life expectancy for women and men is expected
respectively to be 89 and 84,5 years in the 2060 in Europe.

znsu_are.o o1 Dedicated products should be

354 W More developed regions A nghly comfortable

028 1534 | [hess dovelopedregions A Supporting healing processes

- A Integrating new services for Health

A Not constrictive nor harmful for existing
health problems

A Access to new functionality

A Support in maintaining previous lifestyle
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Global population trends; Diseases & Disabillities

A Disability affects hundreds of millions of families in developing countr’ o

A Currently around 10 per cent of the total world's population, or rough &
650 million people, live with a disability.

A In most of the OECD countries, females have higher rates of disabilit
than males.
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Rt Asupport functional recovery
(i.e high perf. materials, ICT solutions, medical systems
Asupport individual independency
Asupport healing processes

Higher Poverty Aenable contact with an help system (i.e. ICT)

Lower Education

Stigma
Discrimination

Fewer Opportunities v

Transportation

Communication

Disabled
WORLD

> www.Disabled-Waorld.com
Key Findings and Recommendations from the
first World Report on People with Disabilities.
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A Worldwide obesity has more than doubled since
1980. In 2008 1,5 billion adults, 20 and older, ' %
were overweight. Of these over 200 million men .\
and nearly 300 million women were obese. =
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where overweight an obesity kills more people ~ Dedicated pro
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ducts should

than underweight - be highly comfortable and not constrictive
A Nearly 43 million children under age of five were - SUPPOrt adequately size and weight
overweight in 2010 - support healing processesligbetes, cardiovasculgr

A Overweight and obesity are major risk factors for ~ '€MOtely support obese people
a number of chronic diseases, including diabetes,” cOntribute to health monitoring
cardiovascular diseases and cancer. -prevent Obesity  usmmmaney | |

A Overweight and obesity are now dramatically or s *
the rise also in lowand middleincome
countries, particularly in urban settings.

A Obesity is preventable

World Health
Organization




Global population trends; Children

A Current OECD policies emphasize the
importance of measuring the welbeing of
children in industrialized countries.

A Obesity is a growing concern in industrialized
countries and the developing world. Data from a
subset of 10 developing countries show that th
percentage of girls aged 39 who are
overweight ranges between 21 and 36 %.

New dedicated products should
- designed to be safe and not invasive
- highly customizable

A Increased prevalence of allergy in - free from toxic substances
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adolescent. - make use of smart systents support safety and growth

A The benefits of farreaching digital technologie
extend beyond learning to promoting creativit
entrepreneurship and activism. Adolescents a
young people are using these technologies to
express themselves through videos, audio
recordings and games.
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Global population trends; new workers

wThe labor force over 50 accounts for 1/5 offfkzzl .
the total European labor force and it is A, =i
expected to change and become 1 to 4. TH
overall activity of elderly will increase by
2.6% points by the year 2020.

Dedicated products should
A 23 million persons in the EU27 have a - create a protective environment in daily conditions

work-related health problem- about 60% - be highly performing(new materials, design solutions)

of them suffer with musculoskeletal - be highly comfortablg(light & high perf. materials)
problems - adequate to different use conditions (customizable

- make use of smart devices and services
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A Policy options include an increase in the 4
participation of women in the work force , | o/ =
adoption of technological solutions to
improve labour productivity and a better
utilization of the domestic work force.




Global Societal Trends

A Global population trends

A Global life style trends




AFor the first time in history, the majority of
people live in urban areas. The proportion of
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been growing rapidly.
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produced in its 53 metropolitan regions.
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New needs for products:

- New social areas (ICT, networking technologies
- Continuous urban mobility

- Reduced interpersonal spaces (lean products)

- New sociability

- Environmental stress factors (smog, pollutants,
over-information) and dietary problems

- Time and space management




Global lifestyle trends; Individualization

1. Product are custontdesigned and marketed to evesmaller segments of
consumers, even to the individual level. This customization has transformed
manufacturing, marketing, and retailing.

2. Immediacy- Successful businesses deliver products and services at the
convenience of the consumer rather than the producer.

3. Businesses must be price competitively or create innovative products that ci
command premium prices.

Andividualized and customized products for different styles and need
APersonalized services

ACustom health needs

AProduct choice compliant with cultural attitudes

ASmart and intelligent services

ASupport to independent and selfeliant sphere




Global lifestyle trends; Sustainabllity
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GSustainability can be a prerequisite for profitable grongh 2
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increasing.

- No direct danger for consumer
- Use of ecdriendly processes and renewable, neoxic
materials

- Requirements for firm reliabilityi.e. labels, sustainability report)
- Quantitative assessments of beneficial measures

- New smart and efficient solutions

R — WoRLD - Compliance with international regulation
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COMMITTED TO
CO2 IMPROVING THE STATE
OF THE WORLD




Global lifestyle trends; Activity & Performance

Fusion of working & living environments & higbperformance demands for leisure activities

- fusion of professional & consumer goods (psumer goods)

- high requirements in terms of reliability, functionality, performance, safety & ergonomics

- high requirements for support & service (total service systems, automatic updates/upgrades)
- knowledgeable consumeusers (consumer feedback loops for product & service innovation)




CHALLENGES FOR EUROPEAN
CONSUMER GOODS INDUSTRY




Customisation for efficient personal consumer satisfactio
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Highly Functional Products for Special Needs




Ing of Conscious Population

Health and Well Be
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Product Use Facilities




ENABLING TECHNOLOGIES







vanced Design Tools
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Referenza Tecnico |
Immagine Anteprima Categoria del rif... Referenza Revisione Marca Collezione Genere Responsabile Stato d'avanzam. .. | Famiglia tecnoloa. .. | Forma di riferime. . | Misura di riferime...| Griglia di misure | Centro di sviluppo |
1 ﬂ \ Sole GE - 456812 i} Geox 2007 Winter Uomo CONTRELOR De... |Sample Injected GE-7825 | 00 37,00 | 35 to 41 without...
>

2 % @ SHOES MODEL |GAP oo Geox 2007 Winter Donna CONTRELOR De... |Sample Injected GE-7825 [ 00 37,00 |35 to 41 without...
3 | T ——— S sole WS-356-DX 0o Asics 2005 Winter Uomo CONTRELOR De... |Sample Strobel A-6589 / 00 7,00 6% to 15 with ... |Boston
4 @ Packing Opera oo Charles Jourdan 2005 Summer Donna COMTRELOR De... |Production Good year 7,00 |4 to 15 with 14 si... |Romans
5 w‘ \ Sole FLOW_6694 oo Fila 2005 Winter Uomo CONTRELOR De... |Sample Strobel 9305 / 00 9,00 |6% to 1S with ... |Boston
6 Y \ Sole LONG Way oo Charles Jourdan 2005 Winter Donna CONTRELOR De... |Prototype 7,00 |4 to 15 with 14 si... |Romans
7 ‘ @ SHOES MODEL |TERRY oo Bata 2004 Winter Uomo CONTRELOR De... |Prototype Reverse welt se... |21021 {00 41,00 |39 to 46 with % ... |Romans
8 ‘ \ Sole CITY LATEX 00 Bata 2004 Winter Uoma KNOPFLER Marc ... |Prototype Reverse welt se... |21021 /00 39,00 |39 ko 46 with %4 ...




Innovative Production Technologies




Internet based IT Solutions for

Responsive Valu€hains & Avay Consumer Interaction

Catalogo
Clienti
Produzione
Modelli

Madellii Crapn
Modellii Taglie
Modelli: Calzate
Articali

Articolis Grmpn
Articoli: Colore

Ciclis Fasi

Qrdini (GDC)
ODC: Component
ord. Produzione
©.Prod.: Fasi

@.Prod.: Gmpn

Fasi assegnate
Netthallenge
Statistiche
Stument utili
Fitting

Componenti per oggetto

cerca

[spart | |
£8 SPORTCASUAL  LININGL 01-1810 0.35 Mg 20.00 7 L
10 SPORTCASUAL  SOLEL SPORTCASUAL-S  1.00 PA o 9o
63 SPORTCASUAL  TOECAR R125015 1.00PA  0.70 0.7 &) notes:
o, Supplier: /f
£7 SPORTCASUAL  UPPER1 25-1428 0.30 Mg 0.00 0 <))
11 SPORTCASUALS  SOLEL SPORTCASUAL-S  1.00PA 0.00 © ) articoloSPORTCASLAL
01-1810
7.7 9
Visualizzati 1 5u 5 (di 5 produtti) Pagina: 1
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Sustainable Product Life Cycle Frameworks
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